Module 2

Introduction

By studying this module, you'll fully understand the importance of research as the key
ingredient underpinning UX Design. Research is fundamental to understand the
problems we are attempting to solve for users.

You'll learn about the range of different types of research such as qualitative v
guantitative, attitudinal v behavioural. You’ll also learn how to prepare and carry out a
variety of research techniques.

Nothing changes mindsets, deepens understanding and can make or break products
like usability testing. No matter where your UX career takes you, usability testing is a
core skill that must be mastered. The good news is - like much else in UX - it’s not
difficult to do.

You’ll learn everything you need to know about usability testing. Why you do it, how
you do it and when you do it. During this module, you’ll learn how to set clear usability
test objectives, recruit users, prepare a test script and facilitate and record usability
test sessions for desktop and mobile.

You’ll learn how to set clear objectives for customer and stakeholder interviews, to
prepare scripts and to conduct and record interviews. Talking and listening to users is
an essential part of the UX designer’s job so the project on depth interviews will help
build your confidence in carrying out interviews with users/customers.

You’ll also understand how to conduct card sorting exercises, online surveys, heuristic
evaluations as well as understanding the concept of A/B testing and how it helps
optimise and refine existing software.

Your recommended reading for this module includes Just Enough Research, which
gives a great overview of the best research methods that you can easily do yourself.

Steve Krug’s Rocket Surgery Made Easy is a small classic about conducting your own
usability tests and his book Don’t Make Me Think covers a lot of heuristic evaluation
material. And we recommend The Mom Test, a great book on customer interviews.

There’s a lot going on in this module so, as usual, use the note sheets below to capture
key concepts during the video lessons.



In terms of projects, there are four projects to complete during this module:

o Usability tests

o Depth interview

e Online survey

o Competitive benchmark

Topics covered include:

o Research landscape

o Qualitative research

e Quantitative research

o Observational/attitudinal
* Usability testing

« Defining test objectives
o Test scripts

o Finding users

» Desktop / mobile setups
o Card sorting

* Depth interviews

e Online surveys

o Stakeholder interviews
« A/Btesting

» Heuristics

Recommended reading

Just Enough Research
Erika Hall

@mulegirl

Rocket Surgery Made Easy
Steve Krug

@skrug

The Mom Test
Rob Fitzpatrick
@robfitz




Don’t Make Me Think

Steve Krug
@skrug

Additional resources

The Distribution of Users' Computer Skills Worse Than You Think - “One of
usability’s most hard-earned lessons is that you are not the user.”

When to Use Which User-Experience Research Methods

User research - what’s tomato ketchup got to do with it?

Ten things | wish | knew as a UX Research team of one
Never Ask What They Want

How to find users for a usability test

UXPin: The Guide to Usability Testing

Survey Monkey

Dan Siroker (Optimizely) at Web Summit 2014 - A/B Testing on the Obama
campaign

Seven lessons | learned from the failure of my first startup, Dinnr

Excuses, Excuses! Why Companies Don’t Conduct User Research - UXmatters

Jakob Nielsen’s 10 Usability Heuristics - NNGroup

Elevate Your UX with Heuristic Analysis




The research landscape

I e o deiv refeavols |
y‘o.:lrc not daB:)JVV‘

o awt Sea ) ,
@s"'-?fl‘jff’ (e _—_?Z'?;g 4\45‘:&{:‘“} A"
i'::ﬁ:;?c'u = \aﬁgﬁf '€ cvmple Cites
2 anlititive. LOal) av-ch

( .
— unshracrured — ows it
- havrd 4+ measume — ug)ec:H >
— Cimnller Somple Sizes _— 083 s iom

oser Vﬂ‘Ha”"‘/ hrhzé Aﬂr\-udim\ "B.S'l-u:s
—Seirve|<

— AL - > PimibV\b .
L U\;..bni#%]—&es{j

Sciwnuoe

()

| am not the target audience./

Lo Too wmch uib | Lias,
Lp The ‘d,a&lm&"‘ IS wot ‘ﬂ»f e P"spe"“

('S mﬁumf‘hohﬁ e A"ﬂ‘@"""‘$~

‘usy.a’

or nsiders.

-~ Reseach lete "\om —te ot a.(.s.am,‘;h‘ohs




Qualitative research
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Quantitative research
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Observational research
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What is usability testing
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Defining your test objecjives
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Finding users
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What to test
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Online surveys

Cagy o evv
P N SR 2

@werpni —_ )0\:32. h wmbér— ﬁp Ve.\'xt«ssgg
M“"ML‘\SMO%

Che ~p
'S'-\-mc\-uv-ea‘ «M.éj{oug — nmuhi cheice (@mvfp

Unstrucrured| “L““"""‘"‘-\ — orn oS (@MﬂD
— urerpretabon Leeded

hee :)o\deu q we shong

—WTolidl en VisH welocile o (qenl<)

— Were d\ow able —{o C,amrM—Q k(ﬂb&\h’h‘;‘)

— What wmproverments,  would “  Wbe i
Naw pore ‘ﬂ\o«» ‘O 01}"‘3 ‘l't'on.S
’Cevp anestons on oue  p

o ack  reduwdbut  ov el¢ oLueﬁfiou&

Customer interviews
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Stakeholder interviews
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A/B testing
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Software should be forthcoming
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Software should have common sense
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Match between system and real world
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Recognition rather than recall
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Save me steps whenever possible
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